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Alta Colleges, Inc. 

A
ttrition Survey R

esults -M
ethodology


E

m
ailed survey invitations are sent m

onthly to recent 
drops from

 prior m
onth for all Tech cam

puses.


2005 Q
4 –

S
tudents w

ho dropped O
ct-D

ec 05 (111 
survey responses).


2006 Q

1 –
S

tudents w
ho dropped Jan-M

ar 06 (62 
survey responses as of 4/7/06).


W

O
L is a separate survey.


N

o incentive is offered to com
plete survey.


S

am
ple size not large enough yet for 

cam
pus/program

 com
parisons.
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Alta Colleges, Inc. 

A
ttrition Survey R

espondents –
C

am
pus and Program

 M
ix


The V

irginia cam
puses and A

TL are under-
represented in the survey respondents.


A

ll other tech cam
pus representation ranged 

from
 4%

 to 10.4%
 (D

N
N

) of survey 
respondents.


In program

 m
ix, 19.7%

 of respondents 
w

ithdrew
 from

 the C
J program

.  M
edical 

A
ssisting had the next highest representation 

at 9.2%
 of respondents.  
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Alta Colleges, Inc. 

A
ttrition Survey R

esults -# of term
s 

com
pleted

H
ow

 m
any term

s did you fully com
plete for this program

?

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

Responses
17.44%

30.23%
17.44%

12.79%
13.37%

6.40%
2.33%

I did not 
com

plete a 
1 term

2 term
s

3 term
s

4-6 term
s

7-10 term
s

11 or m
ore 

term
sH
E
L
P-A
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Interest in 

R
eturning to W

estw
ood C

ollege

Do you have any interest in returning to W
estwood College 

in the future?No
41%

Not sure
24%

Yes
35%
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Top reasons 

for w
ithdraw

ing


R

espondent scoring m
ethod –

the follow
ing 

point system
 w

as used to determ
ine the Top 

reasons (the ratings w
ere changed on this question from

 
M

ajor/M
inor/N

ot a factor to #1, #2 and #3 reasons):

-
#1 R

eason = 10 pts
-

#2 R
eason / M

ajor Factor = 7 pts
-

#3 R
eason = 5 pts

-
M

inor Factor = 4 pts
-

N
ot a Factor = 0 pts
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Top reasons 

for w
ithdraw

ing

Prim
ary R

eason for W
ithdrawal - Top 9

20.04%

8.19%
7.39%

6.76%
6.61%

6.50%
5.07%

4.96%
4.96%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

Cost of
education w

as
too high

Dissatisfied w
ith

W
estw

ood for
other reasons

Dissatisfied w
ith

the quality of
instruction

Fam
ily

responsibilities
Course content

(academ
ics)

w
as not

satisfactory

Financial
reasons not

related to
financial aid or
em

ployer tuiti

Unable to
procure

expected
financial aid

Dissatisfied w
ith

custom
er

service/
W

estw
ood staff

(excluding
faculty)

School
interferes too
m

uch w
ith job
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Expectation 

R
atings

Reason
Avg Rating

Q
uality of the adm

issions representative
3.38

W
eekly tim

e requirem
ents of the program

3.25

Classroom
 discussion/classm

ate interaction
3.14

Custom
er service provided by W

estwood 
College staff

3.07

The cam
pus environm

ent
3.02

Difficulty of coursework
2.98

Q
uality of instructors

2.96

On a scale of 1 to 5, please indicate how well each of the following factors m
et 

your expectations:
1 - G

reatly below expectations; 2 - Som
ewhat below expectations; 3 - M

et expectations;
4 - Som

ewhat exceeded expectations; 5 - G
reatly exceeded expectations
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
D

escription 
of w

hy you left W
estw

ood:


Financial R

easons –
tuition too high, can’t afford 

paym
ents


P

ersonal / Fam
ily R

easons –
changed jobs, 

pregnancy, caretaker role, m
oved


A

ccreditation / C
redit Transfers


U

nsatisfied w
ith program

 –
not challenged enough, 

course offering determ
ined last m

inute, not up to par


U
nsatisfied w

ith instructors –
quality, know

ledge, 
experience


S

cheduling –
program

 not offered at night, m
ilitary 

conflicts w
ith schedule
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Plans to 

return w
ithin 6 m

onths

D
o you plan to return to W

estw
ood C

ollege w
ithin the 

next 6 m
onths?

N
o, 47.65%

N
ot sure, 

24.71%

Y
es, 27.65%
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Plans to 

enroll at another school in 6 m
onths

If no, do you plan to enroll at a school other than 
W

estw
ood C

ollege w
ithin the next 6 m

onths?

N
o, 21.48%

N
ot S

ure, 
26.67%

Y
es, 51.85%

70 respondents
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
First learn of 

W
estw

ood

H
ow

 did you first learn of W
estw

ood C
ollege?

0% 5%
10%
15%
20%
25%
30%
35%
40%
45%

TV ad
Internet ad

Internet search engine

Other

Friend or family member 

Student advisor or teacher
Don't remember

Mail 
Radio or Print ad

Employer
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Expectations at enrollm

ent 

T
hinking back to w

hen you initially applied to W
estw

ood 
C

ollege, w
hich statem

ent best m
atches your expectations at 

the tim
e about com

pleting your P
rogram

?

0%
10%
20%
30%
40%
50%
60%
70%
80%
90%

100%

I thought I
definitely
w

ouldn't
com

plete the
program

I thought I
probably
w

ouldn't
com

plete the
program

I thought I m
ight

or m
ight not

com
plete the

program

I thought I'd
probably

com
plete the

program

I thought I'd
definitely

com
plete the

program
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Sum

m
ary 

Findings


M

ajority of students decide to drop very early in their 
program

 (78%
 of respondents dropped prior to their 

4
thterm

).


C
ost of E

ducation is the top reason for dropping –
for 

som
e respondents this m

eans the costs are sim
ply 

unattainable (need to afford housing and food first), 
but for others, it m

eans the perceived value 
(program

 content, quality of instructors, credit 
transfers, etc..) is not in line w

ith the tuition costs. 


The Q
uality of Instructors and D

ifficulty of 
C

oursew
ork fell slightly below

 the expectations of 
respondents.
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Sum

m
ary 

Findings con’t


27.7%

 of respondents plan to return to 
W

estw
ood w

ithin 6 m
onths; another 25%

 are 
uncertain –

im
portant to continue to follow

 up 
w

ith these folks.


70 out of 173 (40%
) of respondents plan to 

enroll elsew
here w

ithin 6 m
onths = lost 

opportunity.


A
t the tim

e of enrollm
ent, 96%

 of 
respondents thought they w

ould com
plete 

their program
.
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Alta Colleges, Inc. 

A
ttrition Survey R

esults –
Sum

m
ary 

Findings con’t


A

 larger respondent base w
ill provide m

ore 
opportunity to com

pare and contrast the 
different program

s and cam
puses.


M

arketing D
ept is w

orking on a m
ore in-

depth analysis of the lead to graduate 
lifecycle –

attrition reasons w
ill be an 

im
portant part of that analysis.


A

ll survey com
m

ents w
ill be categorized and 

distributed to appropriate areas.
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